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01. WHO ARE WE
SANTANDER AT UNIVERSITIES!

" Present in 17 countries

® 1.040 collaboration agreements with universities
® 4,581 projects per year with universities

® 31.712 scholarships and study helps

®6.289.000 university smart cards, 262
universities

® 655 branches at campus

® 11 portals Universia
® 130 million € invested in 2012

S a uniue project in the

1. December 2012. & Santander
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02. SANTANDER’S UNIVERSITY SMART CARD

Management tool, for the university and its
students and personnel:

* The university identification card (not a bank card)
= Access key to value added services

MARCELO P. CAMARGO
999999 PROFESSOR TITU|.‘

IDENTIDADE FUNCIONAL {

Universidad de Chile

NIVERSIDADE m@rorTo

DO PORTO
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02. SANTANDER’S UNIVERSITY SMART CARD

EVOLUTION USA
Tunisia

UK

6.289.000 cards Morocco

262 universities IRELESL Uruguay

Portugal Observatory
Murcia

Argentma Observatory
: F.Flumi
Puerto Rico UMInens 2
Mexico Observatory
Chile [ EC Monterre
Observatory
Unisinos
Observatory
Cantabria

1995 1996 1997 1998 1999 2000 20011 20022 2003 2004 2005 2006 2007 2008 2009 2010 2011

Spain

1. Launchment includes Venezuela, whose retail bankink activity was sold later. |& S t d
2. Launchment includes Colombia, Paraguay, Bolivia and Peru, whose retail banking activity was sold later. antanacr
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02. SANTANDER’S UNIVERSITY SMART CARD
STRENGTHS

262 universities

1 Networking

5 observatories

Open, estandard
Independence

More services

: 17 years
3 Experience

12 countries
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02. SANTANDER’S UNIVERSITY SMART CARD
GLOBAL PRODUCT

® Common services, tailored to each local market.

® Common technology:
¥ |t allows to add additional innovative services.

® Synergies and economies of scale in proccess and
support.

® Leverages observatories
(Cantabria, Unisinos, TEC Monterrey, Fed.Fluminense,
Murcia).

® Communication at each university of associated
services.

& Santander

UNIVERSITIES




03. OPPORTUNITIES FOR THE UNIVERSITY

EXAMPLES
82 UNICAMP

o UNIVERSIDADE ESTADUAL DE CAMPINAS

5. 5*1‘ 5

Discounts at sho pS Inteligente de la Universidad La Salle

emitida por Santander podras utilizar este

Ahora con la Credenclal Universitaria

; ~— oY
“4IKT TECNOLOGICO : hiie|
(")) DE MONTERREY. Universidad de C

M\
¥/ | medio de transporte sin contaminar.

UNIVERSIDADE
DE CAXIAS DO SUI

. : _ _ )) Universidad
5.000.000 documents digitalized Payment in public Wa&,| & 2 Sale,

and signed electronically transport, Santiago



http://www.youtube.com/watch?v=dzpYOU0-b90
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03. OPPORTUNITIES FOR THE UNIVERSITY
SERVICES

. Library loans . Self-service kiosks

6
. Time control {. Discounts at shops
8

. Access to sites . E-purse: campus,

. Access to computers transport

0. Integration with mobile

. Digital signature NEC

10. Debit (optional for user)

...it is also a platform that integrates 3'd parties
services
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03. OPPORTUNITIES FOR THE UNIVERSITY
SUMMARY

University Student, teacher, staff

Lower costs: . More services, differential:

= Cards for free = Discounts at shops off-

: : campus
" Discounts at services: P

: : : Payment at transport
E-sign libraries (100%, Gemalto) y P

Access to sites (40%?! Salto)
Test kit 4 services? (no cost)

Digital signature in/off
campus

=  Debit card (optional)
Unique technology:

o More convenience:
Dual chip, cripto, 30KB memory
free = Contactless

Standard, Java. Not proprietary = |ntegration with mobiles,

facilitates evolution to

Lower risk: mobiles

= Leverage bank’17 years

_ All in one card
experience

1. USA.
2. 10.100 USD value market, per-university. Santander
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04. COMMITMENTS
VALUE CHAIN

Card

Card issuance
manU' Santander Provide,

facturin

Provide
-

Global

Multiplatform
smart card,

common to all countrie

Leadership

Project \ QSIYIVEYEIIAY
anagemen
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05. THE FUTURE

UNIVERSIDAD DE
MURCIA

L]
Parking

] Baranas

ey SR

University Smart Card
1 995 . —

- n gand skates Penny para él
YouQULld nfc ucam g o —

. Banco Santander Chile v P

Rk
Aprovecha nuestros descuentos y disfruta de los beneficios que tienss @ pagar con I Credencial Universitaria, Redcompra o Tarjetas
de Crédito Santander, Fintnaie:
Contcelos en http:/fon.fb.me/QeywEG ;)

ESO QUE QUIERES,

FLORES
flores phrd b

<" d University Smart Wall
> 2012.

cto
pizzas familiares
y medianas

'dcto

e, Ale RockinHeart y 7 personas

rtander Chile yo quiero ser el

§8 Ale Rockin'Heart yo queria salir tambien en la foto ganadora
0

1 12 de abril ala(s) 13:52
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06. USER’S EVALUATION

The university smart card ...specially through
allows a good perception at the services it offers
IH@LM@I’&IU@@ SC Indicador Promedio Méaximo Migim

to new students | [ Valoracion general 89 59

Valoracibn entre los estudiantes que usan el Carné
semanalmente

, 8,9 6,5

Figur. rviz L, . .
gura ou servizo Valoracién entre los estudiantes que no usan el Carné 5,6 7,7 4,5

Tarxeta Universitaria de Estudiantes satisfechos (valoraciones > 7) 67% 94%  46%

Identidade
- Rechazo frontal (valoraciones de 1) 3% m

Centro de Linguas Modernas

Programacion deportiva ) Estudiantes que lo usan en la semana 69% 100% 49%
N\

Estudiantes que usan el monedero semanalmente 26% 65% 7%

Oficina do Voluntariado

Campus Virtual Estudiantes que usan el débito semanalmente 25% 64% 10%

Programacion cultural . . . 3
Estudiantes que han obtenido descuentos con el Carné 89% 26%
Servizo de Bolsas

Valoraciéon promedio de los servicios 6,5 8,9 1,9

Servizo de Normalizacién
Lingdistica Estudiantes satisfechos con los servicios (por encima de 7) 63% 90% 48%

ComETIes o TEREpeiiEs d Rechazo frontal a los servicios (valoraciones de 1) 10% 17% m
Valedor Comunidade Universitaria 3,40

. B = el 3.23 Percepcion plazo entrega < 3 semana 56% 73% 23%

Institucionais

i i e 4 0 0 0
' SEes T aeha 3.22 Tienen informacion sobre el Carné 53% 81% 34%

Xuventude

JtaOe VatoTaciom oesae o axelraa) aa Vioraxgitada)_
Servizo Universitario de 3,20

denic Ve Its in 2006-07, 2007-08, 2008-09, 2009-10, 2010-11, 2011-12, e, o d
p Conselic Saca’ 3,36 |2 (Brazil, Mexico, Chile, Portugal, Espafia), Q dantander

supported in web (error +/-4%, 95% confidence). UNIVERSITIES

Estudiantes que tienen informacion sobre campafias puntuales 16% 30%




06. USER’S EVALUATION

“The value of our card is

the value that our users appreciate

on its services”

(Universidad de Cdérdoba, Spain)

& Santander

UNIVERSITIES




& Santander

UNIVERSITIES

Dow Jones Vq
(. Sustainability Indexes e

Member 2009/10

FTSE4Good



